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AST week the Bulletin looked at Kantar’s latest

flgures for GB beef demand which showed an

improvement on 2009 levels during April. This
week, the focus is on lamb demand, and with
farmgate prices currently at very high levels, farmers
will be interested to see what impact these higher
farmgate prices are having on prices at a retail level
and any consequent impact upon demand,
particularly on the crucial Easter trade.

Over the last few years, there has been a steady
increase in the retail price of lamb, as higher
farmgate prices have been passed onto consumers.
This is clearly illustrated in Figure 1 below and it is
fairly clear that the first few months of 2010 were no
exception with the average retail price generally
higher than during the corresponding period in 2009.

During the four week period ending 19 April (which

Figure 1. GB Retail Price of Lamb
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Lamb demand lower in Easter 2010

included Easter) the retail price of lamb fell sharply
compared to prices in the first quarter of 2010. This
was very similar to the trend in 2009, with retailers
putting a greater volume of lamb on promotion for
the Easter market (particularly New Zealand product
which accounted for 85% of lamb on promotion
during the four week period ending 19 April).

The reduced prices and increased promotional
activity caused increased demand compared to
previous weeks. However, with average prices over
the Easter period 5% higher than during the same
period in 2009, demand did not reach the same high
levels of last year and volume sales were 8% lower.

Figure 2. GB Volume Demand for Lamb
2007-2010 (Four Weekly Periods)
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Expenditure (£ Millions)

The combination of higher prices and reduced
demand meant that consumer expenditure on lamb
during the four week period ending 19 April, was £61
million, 3% lower than during the corresponding
period last year.

These figures give a clear indication as to current
trends in the retail lamb market in GB. However, with
a large proportion of NI product being exported to
Europe via ROl and imported lamb accounting for a
large proportion of GB sales over the Easter period, it
is worth noting that these figures only provide a part
of the picture when it comes to understanding trends
in demand for NI produced lamb.

Figure 3. GB Consumer Expenditure on Lamb
2007-2010 (Four Weekly Periods)
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| to the same month last year. This should provide = monthly basis.

| liveweight) (Seven Days Ending 24/05/10) |

Finished Cattle Store Cattle Dropped Calves (£/head)
from to from to from to
Steers Store bullocks up to 400kg Continental bull calves
1st quality 149 167 1st quality 167 200
2nd quality 130 148 2nd quality 140 166 1st quality 225 340
Friesians 88 123 2nd quality 180 222
Store bullocks 400kg-500kg
Heifers 1st quality 158 180 Continental heifer calves
1st quality 153 182 2nd quality 136 157
2nd quality 140 152 1st quality 190 270
Store bullocks over 500kg 2nd quality 125 188
Beef Cows 1st quality 147 172
2nd quality 130 146 Friesian bull calves
1st quality 121 144
2nd quality 100 120 Store heifers up to 450kg 1st quality 118 148
1st quality 155 200 2nd quality 80 116
Dairy Cows 2nd quality 135 154
Holstein Bull Calves
1st quality 96 113 Store heifers over 450kg 10 135
2nd quality 70 95 1st quality 135 160
2nd quality 120 134

NI Lamb / Hogget Slaughterings (‘000 head per week) ~ OPFiNg lambs 410-415p/kg

ARLY this week, the factories reduced their quotes for spring
Elambs following lower prices in the marts over the weekend.

Two plants are quoting 410p and another is quoting 415p.
Lamb supplies are gradually climbing towards higher levels. Last
week’s Kill was 13% higher than the previous week, with nearly
7,000 lambs presented for slaughter. The mature sheep kill was
also higher last week with 1,500 ewes and rams slaughtered,
63% more than the previous week. However, overall supplies
continue to lag behind 2009 levels.
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This week$s marts
EARLY this week prices were under pressure in the marts

with lower prices in Omagh over the weekend and reduced

prices in Crumlin and Kilrea on Monday. Lamb prices were
also down in Saintfield on Tuesday (374-429p/kg) compared to
the previous week (405-452p/kg). Hoggets are more or less
finished with only Ballymena and Swatragh marts reporting
hogget prices in the last seven days.
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Sheep Prices

Lamb Quotes

Last Wednesday This Wednesday
19/05/10 26/05/10
Hoggets 400 - 410p 380p
Spring Lambs 450 - 460p 410 - 415p
PAID PRICES (Average) P/Kg
W/E W/E W/E
08/05/2010 15/05/2010 22/05/2010
NI Liveweight 405.52p 418.37p 409.43p
NI Deadweight 424.27p 434.69p 459.00p
GB Deadweight 431.9p 445.7p 439.1p

* Combined Prices for hoggets and spring lambs

| SHEEP MART PRICES SEVEN DAYS ENDED 25/05/2010 |

Hoggets Spring Lambs
No. From To No. From To
Wednesday  Ballymena 124 290 379 476 390 439
Newtownstewart 228 410 440
Markethill 700 400 431
Thursday Downpatrick 220 395 438
Saturday Hilltown 200 390 405
Swatragh 80 274 330 350 356 417
Omagh 246 379 405
Monday Crumlin 520 385 412
Kilrea 500 390 406
Tuesday Saintfield 586 374 429
Rathfriland 702 370 405




