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Beef Week 2026: success building on success

The continuing success of Beef Week is further e \ B w55 The Commission tracks the labelling practices
testimony of the key role played by LMC in ' ; of all the major food retailers operating in

profiling" the  tremendous  production = Northern Ireland courtesy of a mystery
standards achieved on farm C}uallty assured - shopping initiative.

farms across Northern Ireland for the benefit - It's important that we know the full facts

of consumers. : - . )
T regarding the labelling practices followed b
And this is a message that extends wellp 4 alllocal Tood retailers,gw%ere the sale of farr
beyond these shores to retailers and members &5 (@ quality assured beef and lamb produced in
of ‘the public throughout the rest of the UK : LY 5 _ “ Northern Ireland is concerned,” stressed Colin
and all those other countries where beef from e v <= Smith.
Nc(erthern (Ijrei!and takes its rightful place as a i) <
red meat delicacy.
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maximum impact with consumers. demonstrations, which have the inclusion of ['o™ fne organisation to interface cirectly with
One of the most consistent take awayfarm quality beef as a key focal point. other stakeholder groups in egual measure
messages from this annual initiative has been Colin Smith again, “We began Beef Week 2026 The LMC manacement team wil be. at
the strong commltment from food retailers in with a samp“ng session at Asda Antrim. Bal If th gW d dav th wi h 1o th
helping to boost the impact it makes across all Representatives were on hand, chatting with Satm%ra rom the Wednesday through to the
levels “of society. And 2026 has been noconsumers and inviting them to experience aturaay. . .
different in this regard. the quality and taste of Northern Ireland farm Beef and lamb cookery demonstrations will be
As Northern Ireland’s population continues to quality assured beef for themselves. Through a key attraction throughout the four days of
row, the 'home market has become our education programme we aim to inspire Balmoral 2026, drawing members of the
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increasingly important for the local beefthe consumers of tomorrow. Last year we public on to the Commission’s Balmoral
sector. launched Mini Beef Week, and | am delighted paV]'cl_'l.O” V\]ﬁ'th the rezlglpe Opt'oc?sbto ?e f(aatlureg
And LMC has always taken an extremely f0 confirm that it was back on the agenda for Prowing 1ammm dua Ity assured beef and lam
proactive marketing approach where this key 2026. The initiative aims to inspire primary-In equa S -
development trend is concerned. aged pupils to taste and enHoy beef. The LMC will be located in its usual position, Stand
Beef Week 2026 took blace between Apriliming of Beef Week specifically allows us to B4, adjacent to the main show ring at the
>3rd and 30th P etwe Pl directly endorse the benefits of this unique event.
rd anc C . . meat to school children across Northern The Commission is also confirming its
EMC Chief Executive, Colin Smith commented, reland. There is strong evidence to show that continuing sponsorship of key livestock classes
We worked in collaboration with other UK consumers are actively selecting beef in their ag Baimordl heny 3058,
levy bodies and stakeholders to coordinate diet because of the enhanced sources of hi h1h _— h interbreed -
messaging on the health and nutritional quality protein and other valuable nutrients, hese . areH_ tl? bs efept |r_1ber Eeeh pairs
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The local beef sector gupports thousaynds off#;t\’\{ngtg;ke;i Bre]e;”\/glvevgkcggzirgr;trést?elggrcrf competition and the geef group-of-five
jobs a%ross the supply cha}ln and is anfintegral more about pNogrthern Ireland’s farm quality championship.
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Colin Smith concluded, “Balmoral Show is a
must attend event for LMC. The occasion
physically brings together all the target
groups, which the Commission interfaces with

He added, “I am delighted that the Ulster on a year-round basis: consumers, farmers
Farmers' Union, ABP and Asda joined us again - .. and representatives of the various agri food
this year to promote the farm to fork journey, The significance of the farm quality stakeholder organisations. The backdrop of
higthghting the high standards of farm quality assure logo the show also ‘means that it is possible to
assured beef and the exceptional taste which Independent market research, carried outcommunicate with all of these important
sets it apart on a global stage.” during recent months, confirms that the NIBL target groupings in a meaningful and relaxed

This vear's campaian took place against the FQAS logo has a recognition rating of over manner. There will be lots to talk about this
backgrop of a gro%ving conFs)umer %terest in 80% with the general public. year given the current state of international

the key role that beef can contribute to aThis is an extremely hié;h figure, well above affairs and the numerous decisions that must

: be taken over the coming months with regard
healthy diet. what would be expected for most of the best ¢ = "5 T ¢ Gh T o B e e Uiturein

Beef Week also complements the other work known-food brands purchased in local shops o +hern Ireland as a whole. And the debate
undertaken by the Commission in€Very day ofthe year. . . _on how beef and sheep and production can
communicating a strong red meat message to Making this a reality is the rowing make a positive contribution to the
consumers of all ages across Northern Ireland commitment of retailers across Northern geyelopment of a sustainable agri food sector
the year round. Irellland th lnC|lIJde the logo on the beef they |l be of critical importance.”

sell in their outlets.

1 MY = ﬁ: """:Colin Smith explained, “Tesco, for example,
P g ' have placed the NIBL FQAS logo on between
. 3 s 97% and 100% of the beef products they sold ® c 4

over the past 5 months. This is Kighly
significant both in absolute terms and also the
= fact that Tesco is the largest food retailer in
Northern Ireland.”

He added, “LMC wants to develop the
stronfgest possible working relationship with ¥+
all of Northern Ireland’s food retailers. Their

commitment in  procuring farm quality |
produced beef and lamb is exceptionally
strong. However, it would be extremely
valuable from a consumer endorsement point S
of view to have the quality assured logo |
equally reflected on all pack Iagels." 2
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